
In June, Hannah Burton, Senior Associate at
The Food Trust, was invited by DC Hunger
Solutions to give a presentation to the task
force of the Ending Childhood Hunger in the
Nation’s Capital Campaign, which is writing
a ten year strategic plan to end childhood
hunger in Washington, D.C.

John Weidman, Senior Associate at The 
Food Trust, presented the Healthy Beverage
Toolkit and strategies for getting soda out of
schools to the Pennsylvania Parent Teachers
Association in July.

Paul Vallas, School District of Philadelphia
CEO, asked The Food Trust to participate in
the process of designing a “Cafeteria of the
Future.” The request recognized The Food
Trust’s role in providing nutrition education
to numerous schools in Philadelphia and the
surrounding area.

Duane Perry, Executive Director of The
Food Trust, presented The Food Trust’s

strategies for successful programming and
policy initiatives to grantees of the Robert
Wood Johnson Foundation’s Healthy Eating
by Design Initiative.

The American Cancer Society awarded 
The Food Trust and the Philadelphia School
District a Project Award for their contribution
to programs that address community needs.

The National Institute of Health awarded
The Food Trust, Pennsylvania State University
and the University of Michigan a grant to
evaluate how the opening of a new grocery
store in an underserved neighborhood
affects fruit and vegetable consumption.

Bonnie Hallam, Senior Associate at The
Food Trust, presented the Kindergarten
Initiative as a model for grassroots policy
change at the 2nd Annual Farm to Cafeteria
Conference in Gambler, Ohio.
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QUESTION:
How many students plead for the

opportunity to come into school

early, work through lunch, teach

their fellow students to eat 5 fruits

and vegetables a day, and take on

extra math assignments?

ANSWER:
Thousands of the students in The

Food Trust’s School Market Program.

Since 1996, The Food Trust has been

working with students and teachers to

operate fresh fruit markets in schools. The School Market is

one of several programs that The Food Trust is operating in

over 100 schools in Philadelphia, Norristown, Reading, and

Delaware County. The Program’s simple design, hands on

approach, and delicious fruit makes it popular with students,

teachers, parents and administrators. Students set up fresh

fruit markets where they handle the business end of ordering

and selling fruit. They manage supply inventories and market

their product. In addition to learning from the experiential

lessons in math, team building and business skills, students

become excited about eating fruits and vegetables. And this

excitement is passed on to their peers. The Trust also provides

resources and support for teachers to teach classroom lessons

that complement the market experience.

Each school adapts the Program in a way that fits the interests

of their students. The “Tasty Treat” students at Richmond

School run their monthly market using a pre-ordering

advanced payment system that includes classroom delivery.

George W. Sharswood Elementary School features “Philly’s

Phinest Phruits,” where students display their healthy fruit

salads on a cart to entice fellow students as they make their

way to and from the cafeteria.

At Morrison Elementary, working the fruit market is not only

a privilege, but a year long service learning project. Teacher

Keith Newman guides his 8th

grade class through the initial

steps of running a market, and

then leaves it to them to make

their market successful. They

experiment with the ordering

process and strategies to determine

new ways to increase profit. These

8th graders will set the prices and

sizes and mentor next year’s 8th

graders, so that they too can run 

a successful market.

The School Market Program has a

proven track record of improving student diets. An evaluation

showed that students who participated increased their daily

intake of fruits and vegetables by 50%, up from 4 servings to

6 a day.
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Getting kids excited about fruits and vegetables.

Healthy Eating: It’s Their Business

FOOD TRUST STATISTICS
Farmers’ market patrons: 85,000

Farmers’ markets: 19

Students participating in The Food Trust’s nutrition programs: 54,500*

Teachers participating in The Food Trust’s nutrition programs: 2,180*

Schools participating in a Food Trust program: 109*

*Projected for 2005-2006 school year
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Local Farmers and Restaurant Owners Team Up to Donate
Food to Katrina Refugees

Farmers from The Food Trust’s farmers’ markets and the
owner of the Jamaican Jerk Hut, which houses one of our
farmers’ markets, teamed up to donate fresh food to
refugees from Hurricane Katrina and the volunteers
working to help them.



This summer, neighborhood residents

and elected officials cheered, prayed, and

gave thanks as Progress Plaza achieved

a major milestone in the effort to bring

a supermarket to North Broad Street

thanks to The Food Trust’s Supermarket

Campaign and the Pennsylvania Fresh

Food Financing Initiative.

Pennsylvania has become a national

leader in fighting obesity and creating

jobs by building supermarkets in under-

served areas. In response to a study

showing that Philadelphia has the second

lowest number of supermarkets per

capita of any major city in the nation,

The Food Trust mounted a successful

campaign to bring fresh, nutritious

food back to neighborhoods. The

Supermarket Campaign engaged the

Food Marketing Task Force, comprised

of leaders from the supermarket industry,

city government, and community

organizations to develop a strategy for

attracting new food retailers to under-

served communities. The Task Force

found that lack of access to supermarkets

disproportionately impacts lower-

income neighborhoods, undermines

the health of residents, and curtails

economic development.

The recommendations of the Food

Marketing Task Force convinced

Governor Rendell to join State Reps.

Dwight Evans (D., Phila.) and Frank

Oliver (D., Phila.) and make significant

funding from the State's economic-

stimulus program available for super-

market development in underserved

communities. The Pennsylvania Fresh

Food Financing Initiative serves the

financing needs of supermarket

operators planning to operate in these

underserved communities, where

infrastructure costs and credit needs

cannot be filled solely by conventional

financial institutions.

The Food Trust, the Greater

Philadelphia Urban Affairs Coalition,

and The Reinvestment Fund have

formed a public-private partnership 

to administer the Initiative. Funding

consists of $20 million in state funds

and an additional $60 million of

leveraged investment from a variety 

of public and private sources.

Progress Plaza is just one of dozens 

of projects statewide benefiting from

the Fresh Food Financing Initiative.

In its first year, 23 projects have been

approved for eligibility and nearly 

$7 million has been committed to 

8 grocery store projects. These 8 projects

will result in the creation of more than

1,008 new jobs and represent approx-

imately 290,000 square feet of new

retail. Applications have come from

Philadelphia to Erie, and projects range

from 1,000 sq. ft. mom and pop stores

to 66,000 sq. ft. full-service supermarkets.

A Message
from Duane Perry

Dear Friends,

After 13 years of serving as the
Founder and Executive Director of
The Food Trust, I have decided to
retire, in order to spend more
time with my family. When The
Food Trust began as the Reading
Terminal Farmers’ Market Trust
in a cramped office above the
refrigerators at the Reading
Terminal Market, I never dreamt that we would be touching
the lives of thousands of people in so many different ways.
With your help and the support of partners, funders, and 
civic leaders, we are improving the health of more and more
communities, through good food and nutrition, every day.

Today, as a result of our work, people are shopping in new
supermarkets, open in neighborhoods where none have existed
for decades; dozens of new farmers’ markets thrive in city and
suburban communities throughout the region; and hundreds
of thousands of school children here drink healthier beverages,
eat better food and are at a lower risk of obesity.

Our work includes thousands of teachers, over 100 schools,
and thousands of committed parents who care about what
their families eat. To be sure, this is only a taste of what’s to
come. From our small beginnings, we’re now a national leader.
Our growth – from a staff of 1 to 35 bright professionals and 
a budget of $3.9 million – enables us to lead efforts to address
food and nutrition issues affecting children and families in our
region and throughout the state.

I have treasured the opportunities I’ve had to meet and work
with the many wonderful people who are committed to
making sure that everyone has access to affordable, nutritious
food. I look forward to continuing to support the great work
The Trust will do as it builds a better future for our children
and ourselves.

Warm regards,

Duane Perry
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The Food Trust is partnering with the Pennsylvania
PTA and other groups on a statewide campaign to end
the sale of soda and junk food in schools. The
campaign will be asking school board members and
candidates to take a “No Soda in Our Schools!” pledge
stating that they will work to eliminate the sale of soda
and junk food in their districts.

The Food Trust led the successful effort in
Philadelphia to ban soda and replace it with milk,
water, and 100% fruit juice. Last year, with funding
from the PA Department of Agriculture, the Trust
developed the Healthy Beverage Toolkit to help other
school districts get soda out of their schools.

According to a statewide poll, 8 out of 10
Pennsylvanians want soda and junk food out of
schools. Soda and junk food in school have been
strongly linked to the growing epidemic of childhood
obesity that is plaguing our nation. In addition,
increases in spending on healthcare related to diet-
related diseases are squeezing state budgets, leaving
less for education and other critical needs. From an
economic standpoint, soda in schools just doesn’t
make sense. The upcoming school board elections
offer a terrific opportunity to raise awareness and
hold local elected officials accountable on this issue.

To download your copy of the “No Soda in Our
Schools!” pledge, please visit www.TheFoodTrust.org.
The Food Trust will also be launching a blog so
Pennsylvania residents can share their thoughts and
experiences about this campaign. To post a message to
the blog, visit www.TheFoodTrust.org/Blog.

Tell your school board to take the 
“No Soda in Our Schools!” pledge.

Calling All Pennsylvania
School Board Members 

and CandidatesSHOPPING FOR A NEIGHBORHOOD
Philadelphia Daily News, July 11, 2005
A Daily News editorial cites the Fresh Food
Financing Initiative as a positive step towards
bringing supermarkets to underserved areas.
The editorial urges the city of Philadelphia to
go further in considering food retail as part of
a strategic economic development plan.

PRODUCE PROBLEMS
Fox 29, July 13, 2005
Pennsylvania Secretary of Agriculture Dennis
Wolff toured the Philadelphia Produce Terminal
with The Food Trust and the Farmers’ Market
Alliance to establish relationships with mer-
chants there. The tour was part of an FMA
initiative to connect local farmers to the
terminal. Sales at the Philadelphia Regional
Produce Terminal are approximately $1.1 billion
annually, yet only 1% of the fruits and
vegetables sold at the Terminal are grown in
Pennsylvania.

FOOD MAPPING
ABC World News Tonight, July 29, 2005
The Food Trust’s Corner Store Campaign,
funded by The Robert Wood Johnson
Foundation, was featured on ABC World News
Tonight. The Campaign works with teachers
and store owners to educate students about
making healthier choices in corner stores.

FARMERS’ MARKETS: A GROWTH INDUSTRY
Philadelphia Inquirer/Associated Press,
June 6, 2005
The Food Trust was featured in this article,
which reported the growing popularity of
farmers’ markets. Markets throughout the
region draw loyal customers with fresh and
delicious fruits, vegetables, meats, and cheeses.

JUNK FOOD IN SCHOOLS DOESN’T PAY OFF
Bucks County Courier Times, July 28, 2005
An Op-Ed by Duane Perry advocated elimi-
nating soda and junk food from Pennsylvania
schools. The medical costs associated with
diseases stemming from obesity far outweigh
any potential benefit of selling soda in schools.
Parents and community members who want 
to eliminate soda themselves can download 
the Healthy Beverage Toolkit from our website
at www.TheFoodTrust.org.

CITY TAPS ECONOMIC STIMULUS PROGRAM
Philadelphia Business Journal, July 7, 2005
The Food Trust was awarded a grant through
the Commonwealth’s First Industries Program
to investigate 10 new sites for farmers’ markets
in the region. The 19 markets operated by 
the Trust in the region bring fresh, nutritious
food into neighborhoods and help to support
Pennsylvania farmers.

The Food Trust 
In the News

(full articles available at www.TheFoodTrust.org)

Supermarket Campaign

State Representative Dwight Evans
greeting community residents at the

Progress Plaza ceremony.
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